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　This study aims at revealing the changes in friendship relations of Japanese youth. In 
their everyday life, friendship relations are becoming more and more important. 
　According to a recent report, In response to questioning about when they feel their 
life is fulfilling, the largest percentage of Japanese youth answered “When I am with 
friends or companions （74.6％）”. This is also the largest percentage among the other 
ﬁve countries （South Korea: 58.1％, U.S.A.: 64.7％, U.K.: 45.1％, France: 68.2％）, and 
that have basically increased from past years （1977～78: 50.1％, 1983: 59.2％, 1988: 
62.0％, 1993: 70.8％, 1998: 74.0％, 2003: 72.5％, 2007: 74.6％）. But in recent years, there 
are some interesting changes. The percentages giving “When I am by myself without 
being annoyed by anyone” （13.8％ in 2003 to 19.8％ in 2007） increased over the 
previous survey （Naikaku-fu, 2009, “The JAPANESE YOUTH : In Comparison with the 
Youth of the World, A Summary Report of the Eighth World Youth Survey, http://www8.
cao.go.jp/youth/english/worldyouth 8 -e/html/mokuji-e.html）.
　This is so complex situation that is difﬁcult to be understood, and our recent research 
also shows the same situation.
　In this study, there are two ways of approach. Firstly, I would like to review the 
hypotheses about the changes in friendship relations （e.g. the dilution hypothesis, the 
selective hypothesis and the homogenization hypothesis）. Secondly, I would like to 
analyze the quantitative data, and reveal the present situation and the changes. The 
data was collected in Tokyo and Kobe in 2002 and 2012. Respondents were randomly 
sampled. Their age ranges from 16 to 29.
　In conclusion, it is revealed that the number of friends are increased but the diversity 
of that is reduced. It suggests that the friendship relations of Japanese youth have been 
homogenized.
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1. Introduction
　This study examines the changes in friendship relations of Japanese youth. It is believed that 
the friendship relations of Japanese youth have greatly changed as society has become more 
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ﬂuid. In the past, friendship relations were naturally formed as people followed their life course 
of going to school and becoming involved in club activities. However, such organizations and 
groups are gradually losing their unifying force likely, in part, because of the widespread use of 
new personal media （represented by the use of the Internet and mobile phones）. 
　In these days, friendship relations are becoming more and more important for youth. According 
to a recent report, the majority of Japanese youth （74.6％） responded that they felt most fulﬁlled 
in their life “When I am with friends or companions.” This is also the largest percentage among 
the other ﬁve countries which were part of this report （South Korea: 58.1％, U.S.A.: 64.7％, U.K.: 
45.1％, France: 68.2％）, and that have basically increased from past years （1977～78: 50.1％, 
1983: 59.2％, 1988: 62.0％, 1993: 70.8％, 1998: 74.0％, 2003: 72.5％, 2007: 74.6％）. 
　On the other hand, recent years have shown a signiﬁcant increase in the response, “When I am 
by myself without being annoyed by anyone” from 13.8％ in 2003 to 19.8％ in 2007. （Naikaku-fu, 
2009, “The JAPANESE YOUTH : In Comparison with the Youth of the World, A Summary Report 
of the Eighth World Youth Survey, http://www8.cao.go.jp/youth/english/worldyouth8-e/html/
mokuji-e.html）.
　The complexity of this situation is difﬁcult to understand, and that complexity is also reﬂected 
in our recent research. Consequently, this study utilizes two approaches. The first approach 
reviews three hypotheses about the changes in friendship relations （e.g., the dilution hypothesis, 
the selective hypothesis, and the homogenization hypothesis）. The second hypothesis analyzes 
the quantitative data （JYSG 2002 & 2012） and reveals the present situation and the changes.
　In conclusion, the results from the study revealed that the number of friends have increased 
but the diversity of the relations is reduced. This suggests that the friendship relations of 
Japanese youth have been homogenized. 
2. Thesis
　Before moving on to the discussion, existing related research should be analyzed. The following 
three hypotheses have been proposed concerning the changes of the friendship relations of 
Japanese youth. 
2.1. The Dilution Hypothesis
　The first hypothesis―the dilution hypothesis―is an argument that has primarily been 
proposed on the basis of psychoanalysis and adolescent psychology（Matsui 1990, 1996, Okada 
1992, 2010）, and is an argument that is central to theoretical discussions （and analysis of 
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cognitive items of questionnaires）. 
　In summary, this argument states that communication is being neglected as society becomes 
more fluid. In particular, this argument states that direct personal communication has been 
neglected due to the spread of new personal media, and, as communication becomes more 
inactive, the end result will be that friendship relations also become diluted. It further states that 
the friendship relations of youth are a prime example of this. For example, the work “A 
Psychoanalysis of ‘Mobile phone and Internet Humansʼ” （Okonogi 2000） had the subtitle “The 
Era of Shut Ins for Both Young Men and Adults.” As is symbolized by this subtitle, todayʼs 
youth developed substandard socializing skills; thus, their relationships continue to dilute. 
Recognizing this erosion, a psychologist has even expressed the opinion that, before long, “the 
chapter on friendship relations might disappear from psychological texts”（Okada 1992）. 
2.2. The Selective Hypothesis
　The second hypothesis―the selective hypothesis―is an argument that has been proposed by 
sociologists since the end of the 1990s to respond to the dilution hypothesis. It has been proposed 
in support of the analysis of （behavioral and cognitive items on） empirical questionnaires.
　This hypothesis states that the level of satisfaction and number of friends （which youth have） 
has not decreased and is, instead, increasing （This hypothesis has suggested that the survey 
results lack sufﬁcient information to support the dilution hypothesis）. Furthermore, it has offered 
the possibility that, as society becomes more ﬂuid, youth are likely utilizing different friendship 
relations to match the particular setting. This hypothesis states that the widespread use of new 
personal media has, in fact, increased the number of friends and is a useful tool for managing 
friendship relations as their compartmentalization progresses （Asano 1999, Tsuji 1999, Matsuda 
2000）. 
　For example, Figure-1 is a comparison of survey results from 2002 and 2012, presented by the 
Japan Youth Study Group. 
　Seven items have been examined: （1） items related to the efferent（wide and shallow） 
inclination（① working to make a lot of friends, ② quickly becoming friends with someone just 
met）; （2）items related to the afferent （narrow and deep） inclination（① the relationships with 
friends are simple, and neither person goes too involved into them, ②when there is a difference 
of opinions with friends, we talk until an understanding is reached）; （3） items related to 
situational （selective friendship relations） inclination（dealing with different friends depending 
on the nature of activity）; and （4） items related to inclination toward solitude（① becoming 
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uneasy if not always in contact with friends, ② being more relaxed when alone than when with 
friends）. 
Figure-1　 The actual state of their friendship relations and the change over time 
（※items that have reversed）
2002 2012 N SomersʼD
Q22　a） working to make a lot of friends （wide and shallow①） 52.3％ 43.6％ 2135 -0.083 ***
Q22 　b） quickly becoming friends with someone just met（wide 
and shallow②）
50.2％ 47.2％ 2136 -0.02 n.s.
Q22 　f） the relationships with friends are simple, and neither 
person goes too involved into them （narrow and deep①※）
53.7％ 48.5％ 2128 -0.071 ***
Q22 　g） when there is a difference of opinions with friends, 
we talk until an understanding is reached （narrow and 
deep②）
50.2％ 36.3％ 2133 -0.137 ***
Q22 　h） dealing with different friends depending on the 
nature of activity （situational and selective）
65.9％ 70.3％ 2127 0.062 **
Q23 　a） becoming uneasy if not always in contact with friends
（solitary①※）
80.9％ 84.6％ 2133 0.015 n.s.
Q23 　b） being more relaxed when alone than when with 
friends（solitary②）
46.0％ 71.1％ 2135 0.234 ***
　Examining these items show a reduction in afferent （narrow and deep） and efferent （wide and 
shallow） inclinations. Rather, there was an increase from 65.9％ to 70.3％ in situational 
inclinations, whereby one “dealing with different friends depending on the activity,” which 
appears to support the selective hypothesis. Another point that supports the selective hypothesis 
is the tendency for the number of friends to increase, which will be discussed more in depth 
shortly, and the level of satisfaction also tends to be high in multiple other surveys. 
　On the other hand, Figure-1 shows a large-scale increase （from 46.0％ to 71.1％） in the 
inclination toward solitude, which is represented by the attitude “being more relaxed when alone 
than when with friends.” Thus, it appears that the results simultaneously support the dilution 
hypothesis. Then, the question necessarily focuses on how to interpret this point.
2.3. The Homogenization Hypothesis
　The third hypothesis, which is related to this point, is the homogenization hypothesis. This 
hypothesis can also be called a modification of the selective hypothesis. It focuses on the 
unintended consequences of selective friendship relations and has been proposed on the basis of 
the results of empirical surveys conducted by sociologists. 
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　This hypothesis states that, as the use of personal media becomes widespread and society 
becomes more fluid, the number of friends and levels of satisfaction have increased. This has 
been acknowledged by survey results and, in truth, many youth think about “having different 
friends for different occasions.” Nevertheless, this is a separate issue from whether people are 
subjectively cognizant of this and whether there is more diversity among friends when looking 
objectively. 
　In other words, when the number of friends has increased and has been “selected for 
appropriate situations,” there is no diversity in the friends being “selected.” Rather, there is a 
high possibility that the friends who are “selected for appropriate situations” are the types of 
（people with attributes and） personalities similar to the person choosing them as friends. 
　If this is the case, despite the number of friends increasing, there can be a situation wherein 
the types of friends consequently end up decreasing. That is to say, “homogenization” continues 
to progress（Tsuji 2006, 2007, 2011, Doi 2008）. 
　In summary, as society becomes more fluid, it is possible that the range of potential free 
choices also increases; however, this is truly nothing more than an idealistic assumption. Thus, 
whether this assumption becomes reality or not is a separate issue.
3. Methods
3.1. Approach
　As discussed above, the selective hypothesis has been the sociological response to the dilution 
hypothesis, and the homogenization hypothesis is the response to the selective hypothesis. These 
hypotheses have been developed on the basis of one-shot survey, they are at the stage where 
they are suppositions. It is essential to further investigate. 
　On this point, the survey ”JYSG 2012” emulated many of the items questioned in the survey 
“JYSG 2002”, conducted 10 years before. Therefore, it can be said to have provided valuable 
results that allow for an understanding of the change in appearance of friendship relations during 
that time period. Then, it is important to analyze the changes over time on the basis of this 
empirical data.
　Using the three hypotheses mentioned in the previous section, in this paper we discuss 
following three questions.
　1）　 What types of societal factors affect the friendship relations of youth and how have these 
factors changed?
　　　→The changes in living space for everyday life （locations where friends meet）
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　　　→The changes in the widespread use of new personal media （mobile phone, or internet） 
　2）　 What types of changes have arisen in the friendship relations of youth? Has there been an 
increase or decrease in communicative activity?
　　　→The changes in the number of friendship relations and level of satisfaction 
　3） 　 What are the possibilities and problematic points （merits and demerits） of the change in 
friendship relations?
　　　→ The changes in the attributes of friends, their subjective signiﬁcance, and their function 
as socializer
　　　→ Investigation of the primary factors that regulate friendship relations that are very 
diverse （multiple regression analysis）
　A statistical test of the analysis results has been conducted, and the level of signiﬁcance for 
writing them in the charts is listed below. Moreover, non-responses and extremely large values 
were excluded when the statistical test was conducted. 
　Note: Statistical signiﬁcance: ***P＜.001; **P＜.010; *P＜.050; ※P＜.100 （chi-square test）.
3.2. Data
　This paper is based on the quantitative data which was collected in Tokyo and Kobe in 2002 
and 2012. Respondents were randomly sampled, and their ages ranged from 16 to 29. These 
researches were conducted by Japan Youth Study Group （JYSG 2002 & 2012）. As a result, in 
2002, 1100 responses were acguired with a response rate of 55.0%, in 2012, 1050 responses were 
acguired with a response rate of 43.7%. See more details in Fujimura et al. eds., （2016）.
4. Result 1: The changes in societal factors related to friendship relations
4.1. Everyday living space — Where do youth get to know their friends?
　Examining the survey results will advance our understanding of the societal factors that 
surround friendship relations.
　The ﬁrst of these inﬂuences to be considered is the everyday living space of youth. Figure-2 
shows the location where friends （“close friend” and “friends with a good relationship”） got to 
know each other and its changes （the survey instructed participants to select everything that 
applies, which is indicated where the title of a chart is listed as “MA”）. 
　The most striking point that can be learned from this chart is that an overwhelming percentage 
of everyday living space for youth consisted of “school.
1）
”An overwhelming majority of youth 
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answered that they also got to know their friends at school, 94.1％ in 2002 and 95.6％ in 2012, 
（which presents nearly no change between 2002 and 2012）. 
　Other items decreased across the board, with the exception of a slight increase in items related 
to the use of personal media like the “internet and mobile phone sites”（2002:4.6％＜2012:6.8％）.
　However, at first glance, this type of change seems strange because in contrast to the 
development of a more ﬂuid society, the location where friends are met seems to be converging 
on one location.
　Moreover, the number of these items that were applied when counted from 0 to 9 （0～9）, yet, 
the average values compared by date for the locations where people got to know their friends 
showed a decrease from 2.02 in 2002 to 1.72 in 2012 （P＜ .001）. This suggests the trend of a 
decrease in diversity. 
2）
　It is essential to keep in mind the reservation that while friendships are formed at school, it is 
Figure-2　 The changes in the locations where “close friends” and “friends with a good relationship” 
got to know （MA）
94.1
11.2
29.4
10.8
28.9
11.3
5.1
4.6
7.0
95.6
9.0
18.6
12.3
17.7
4.5
3.6
6.8
4.0
0.0
Ｑ20－3　1 ～ 3．We met at school  n.s.
Ｑ20－3　4．We met at cram school ※
Ｑ20－3　5．We met through a job （except 
　　　　　 for a part time job） ***
Ｑ20－3　6．We met through a club or group 
　　outside of school or our workplace n.s.
Ｑ20－3　7．We met through a part time 
　　　　　 job ***
Ｑ20－3　8．We met in my neighborhood ***
Ｑ20－3　9．We met in a public place （including
　　　　　 penny arcade, music club, etc.） ※
Ｑ20－3　10．We met on the Internet *
Ｑ20－3　11．We met at other places  **
2002（n=1052）
2012（n=1015）
20.0 40.0 60.0 80.0 100.0（%）
not necessarily the case that “schools” are increasing their unifying forces. One typical example 
of this is the reduction of the percent of people who join club activities. When the current and 
previous surveys are compared, the percentage of people who joined extracurricular activities 
during their high school years saw a reduction regardless of whether the activities were sports 
or culturally based. The amount of people who gave the response that they “didnʼt belong to 
anything in particular” largely increased from 8.8％ to 23.8％ （P＜.001）. 
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　This point requires some interpretation. It is possible that “school” has grown to be more a 
place where people happen to have the opportunity to meet one another rather than being a 
meeting place that has strong unifying forces （like it previously did）. Despite the stagnation in 
extracurricular activities as well as “classroom disruption,” the term that has been circulating in 
media for a long time, there are still relatively few options for meeting people, and, as a result, 
school ends up occupying the position of a central meeting place as it has previously done. 
　After analyzing the results of the previous survey （JSYG 2002）, I made the assertion that the 
widespread use of personal media would lead to a more ﬂuid nature of friendship relations and be 
the change to a “free market of friendship relations” （Tsuji 2005, 2006）. 
　However, as observed in Figure-2, while there was an increase in meeting through “the internet 
and mobile phone sites,” such meetings have only 6.8％ （and have yet to reach even 10％）. This 
result seems to be a rather low value, and it will be necessary to provide an additional 
interpretation.
　In summary, the likely real trend is not “a complete transition to a free market,” but, rather, 
（should be considered to be） “a transition to a free market with restrictions”. 
　Because it can be considered that only 6.8％ of youth have developed friendship relations “just 
purely through personal media （without anything else）.” As such, even if the location where 
people meet is an existing space, such as a school, we can anticipate a much higher rate of 
friendships formed and maintained through these personal media（Tsuji 2007）, and it is no 
longer the case that highly cohesive groups, （such as classes and extracurricular clubs,） give rise 
to friendship relations at school. 
　Instead, school has changed into a simple meeting place where personal media can be used to 
form and maintain friendship relations. In this way, we are seeing a situation that should be called 
a “free market with restrictions.” 
　
4.2.  The advance of the widespread use of personal media — What types of media are 
useful in friendship relations ?
　The changes of the friendship relations that should be called “a transition to a free market with 
restrictions” becomes even clearer when looking at the following data. Figure-3 shows the result 
of asking for multiple responses about media that was useful “when making new friends.” 
　The higher values in the 2002 survey were received for “mobile phone conversations and email 
（50.8％ in 2002 and 32.2％ in 2012）,” whereas “internet websites
3）
” grew from 12.4％ in 2002 to 
44.5％ in 2012, （indicating that the highest percentages were those related to new personal 
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media. Both surveys indicated ﬁgures approximately 50％ at both points in time）.
　At a glance, this seems to be a contradiction to the result in Figure-2, where “internet and 
mobile phone websites” is only 6.8％. However, the previous interpretation seems to be 
appropriate for in this case as well. That is to say, judging from the fact that approximately 100％ 
of respondents answered “school” when asked where they met their friends, it can be considered 
that many of them used new personal media in school and that school had changed into a simple 
meeting place. 
　Interpreting these results in consideration of the work accomplished （Tsuji 2007）and the 
Figure-3　The changes in media useful for making friends （MA）
knowledge gained through the interview surveys （that are currently being conducted）, the then-
current surveys of friendship relations were formed using mobile phone numbers and email 
addresses, and the current survey has seen friendships being formed by the exchange of the site 
IDs for every type of SNS. It is thought that the process of maintaining friendships in this manner 
has become popular. 
　Furthermore, comparing the number of different useful media （0～4）, it had a slight increase 
from 1.28 types of media to 1.36 （P＜0.1）. Therefore, it is evident that “a transition to a free 
market with restrictions” is currently progressing, which is further indicated by the change in the 
number of contacts that are recorded in mobile phone address books （where many people collect 
contact information）. This resulted in a large increase in the current survey, where the average 
value jumped up from 93.80 people to 136.02 people（P＜.001）. 
12.4
48.9
15.8
50.8
44.5
38.0
21.8
32.2
0.0
Q21　1～3．Internet websites ***
Q21　6．conversations about TV programs ***
Q21　7．conversations about video games ***
Q21　8．mobile phone conversations and email ***
10.0 20.0 30.0 40.0 50.0 60.0（%）
2002（n=1086）
2012（n=1047）
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5. Result 2: Number of Friends and Level of Satisfaction
5.1. An increase in the number of friends
　The next point for consideration involves an examination of how friendship relations have 
changed along with the changes in society. Figure-4 is a comparison of the number of friends, 
indicating the difference among three types of friends: “close friends,” “friends with a good 
relationship,” and “acquaintances,” and total number of the three categories. 
Figure-4　The changes in number of friends 
2002
2012
51.73 
3.84 
14.68 
33.41 
100.91 
4.49 
22.34 
74.46 
0.00
Ｑ20　total number of these three categories
　　 （n=972:2002, 981:2012）***
Ｑ20　a）close friends （n=1059, 1036） **
Ｑ20　b）friends with a good relationship 
　　　　　（n=1040, 1024） ***
Ｑ20　c）acquaintances （n=982, 988） ***
20.00 40.00 60.00 80.00 100.00 120.00
　Initial examination of the data indicates that the average values of total number have nearly 
doubled, from 51.7 people to 100.91 people. It is apparent that in todayʼs world, it is natural to 
have approximately 100 friends, and it also presents an apparent increase in all areas when the 
levels of closeness are separately viewed. 
　This clearly shows that the number of friends that youth have has increased during this 
10-years period and seems to imply that the dilution hypothesis already lacks validity. 
5.2. High level of satisfaction with friends
　This survey clarified that there is an extremely high level of satisfaction with regard to 
friendship relations and the percentage of people who were “satisfied” or “partially satisfied” 
（96.1％） with their “close friend” relationships. Although there is no comparable data from the 
2002 survey exclusively for this point, by looking at other similar surveys, the high level of the 
satisfaction of Japanese youth with their friendship relations becomes clear for about the past 40 
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years. （Naikaku-fu, 2004, “The JAPANESE YOUTH : In Comparison with the Youth of the World, 
A Summary Report of the Seventh World Youth Survey, http://www8.cao.go.jp/youth/kenkyu/
worldyouth7/pdf/2-4kekka.pdf）
6. Result 3: What types of friends have increased ？
　It is a separate issue whether the increase in the “quantity of friends” translates to an increase 
in “quality”. That is to say, further investigation is required to determine whether an increase in 
the number of friends is accompanied by a heterogeneous and diverse set of friendship relations. 
I consider whether there is an increase in heterogeneity by looking at the demographic attributes 
of friends （e.g. gender） as well as their subjective signiﬁcance and functions as socializer. 
6.1. The demographic attributes of friends （e.g. gender）
　In both surveys, the participants were asked to categorize their “close friends” by gender. While 
the average values for close friends of the opposite gender went from 0.64 to 0.72, there was no 
signiﬁcant difference. However, there seemed to be an increase in the number of friends of the 
same gender from 3.22 to 3.78 （P＜.001）. In short, the increase in the number of “close friends” 
can be said to be largely attributed to the increase of homogenous friends, （that is, “close friends” 
of the same gender）. 
6.2. The subjective significance felt for friends
　Further examination involved the “quality” of friends outside of their demographic attributes.
　The ﬁrst item examined in this realm was the subjective signiﬁcance felt for friends. According 
to social psychologist Yutaka Matsui, the subjective signiﬁcance felt for friends can be broadly 
divided into three types, arranged as follows: （1） favorable impressions and feelings of intimacy
（① It is fun when we are together, ② I feel intimacy）; （2） respect and positive appreciation（① 
I respect them, ② I can expose my weaknesses to them）; and （3） feelings of inferiority and a 
sense of competition（① I think of them as my rival, ② I feel inferior）（Matsui 1990, 1996）.
　Among these three types, （1） will likely be felt for homogenous friends, and （2） and （3） will 
likely be felt for heterogeneous friends. Figure-5 is a comparison of the subjective signiﬁcance 
felt for friends （close friends）.
2017 Changes in Friendship Relations of Japanese Youth（TSUJI） 147
　The data shows evidence that the items related to （1）, favorable impressions and feelings of 
intimacy, are transitioning stably at a high standard of 70–80％ or more.
　Conversely, while there was a slight increase in the items related to respecting friends （2） “① I 
respect them”（2002:42.8％＜2012:48.5％）, there was an overall decreasing trend. This can be 
seen in the items “I can expose my weaknesses to them （2） Respect and positive appreciation）”
（2002:60.7％＞2012:57.8％） and “I think of them as my rival （3） Feelings of inferiority and a 
sense of competition）”（2002:23.1％＞2012:16.2％）. Thus, the items pertaining to （2） Respect 
and positive appreciation and （3） Feelings of inferiority and a sense of competition tended to 
decrease rather than increase. 
6.3. The functions of friends as socializer
　The second item examined was the functions of friends as socializer. In a manner similar to the 
above, social psychologist Yutaka Matsui broadly divided these functions into three categories, 
arranged as （1） psychological stabilization（I relax when we are together）, （2） learning social 
skills（①We can have serious conversations, ② Iʼve gotten better at socializing with my friends 
thanks to my “close friends”, ③ Even if we ﬁght, we can make up）, and （3） function as a model（I 
want to try a way of thinking or living that is similar to my close friend （Matsui 1990, 1996））.
　Among these types, （1） is a function that likely can be fulﬁlled by homogenous friends, and （2） 
and （3）likely can be fulﬁlled by heterogeneous friends.
　Figure-6 is a comparison of these functions. There is a tendency for the originally high 
percentages of the item “I relax when we are together” that correspond to （1） psychological 
stabilization to further increase（2002:57.8％＜2012:63.2％）. However, the tendency of items 
Figure-5　The changes of the subjective signiﬁcance felt for friends （“close friends”） （MA）
83.6
71.2
42.8
60.7
23.1
7.8
87.4
74.4
48.5
57.8
16.2
8.3
0.0 50.0 100.0（%）
Ｑ20－1　3．It is fun when we are together （favorable
　　 　　　impressions and feelings of intimacy ①）*
Ｑ20－1　4．I feel intimacy（favorable impressions and 
　　　　　 feelings of intimacy ②）n.s.
Ｑ20－1　5．I respect them（respect and positive 
　　　　　 appreciation①）*
Ｑ20－1　11．I can expose my weaknesses to them
　　　　　 （respect and positive appreciation②）*
Ｑ20－1　16．I think of them as my rival（feelings of
　　　　 inferiority and a sense of competition①）***
Ｑ20－1　17．I feel inferior（feelings of inferiority
　　　　　 and a sense of competition②））n.s.
homogenous 
friends
heterogenous 
friends
2002（n=970）
2012（n=936）
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that correspond to （2） learning social skills to decrease stands out. The items that corresponded 
to this category were “①we can have serious conversations” （2002:80.8％＞2012:73.7％） and “②
Even if we ﬁght, we can make up”（2002:51.4％＞2012:38.4％）. Thus, the number of items （0～5） 
that corresponded to these categories were counted, and the average values were compared over 
time, showing a tendency for a decrease in functions from 2.19 to 2.05（P<.05）. 
7. Discussion 1: The possibilities and problematic points seen in the change in 
friendship relations―The progress of “homogenization”
　For the moment, we shall compile the results of the analysis conducted up to this point while 
following the three points in question that were raised earlier.
1 ） What types of societal factors affect the friendship relations of youth and how have these 
factors changed?
　　①The changes in living space for everyday life （locations where friends meet）
　　②The changes in the widespread use of new personal media （mobile phone or internet） 
　　→“A transition to a free market with restrictions” is clearly progressing. 
　　　 　While it is true that the widespread use of new personal media is progressing, it does 
not follow that friendship relations with heterogeneous diverse partners are freely 
expanding through this personal media. Rather, it is the case that there remains an 
overwhelming number of people who met their friends at “school,” and the percentage of 
other places where people met friends showed a decrease. In other words, while Japanese 
youth are making free use of new personal media, almost all of the friendship relations are 
Figure-6　The changes of the functions of friends（“close friends”） as socializer （MA）
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Ｑ20－1　10．I’ve gotten better at socializing with my 
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Ｑ20－1　13．I want to try a way of thinking or living that
　　　is similar to my close friend（function as a model）n.s.
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basically formed and maintained at “school.”
2 ） What types of changes have arisen in the friendship relations of youth? Has there been an 
increase or decrease in communicative activity?
　　①The changes in the number of friendship relations and level of satisfaction
　　→ The data showed a tendency for the number of friends to increase, which also reﬂected a 
level of satisfaction increased to quite a high level. 
4）
3 ） What are the possibilities and problematic points （merits and demerits） of the changes in 
friendship relations?
　　① The changes in the demographic attributes of friends, their subjective signiﬁcance, and 
their function as socializer
　　→ When looking at the demographic attributes, the subjective signiﬁcance, or their function 
as socializer, it became clear that the increase was seen in homogenous friends and not in 
diverse and heterogeneous friends. 
　　　 　Using the results of this analysis, we will investigate the three hypotheses. First, it is 
clear that the dilution hypothesis does not really apply. Second, there was a tendency 
toward the increase of cognitive items showing situational inclinations such as “dealing 
with different friends depending on the nature of activities” that is suggested by the 
selective hypothesis. This result deﬁnitely went beyond just the number of friends, and 
appears to apply to the current situation. 
　Nevertheless, contrary to the fact that the person themselves is aware of “having different 
friends for different situations,” an examination of demographic attributes, subjective 
signiﬁcance, and function as socializer reveals that the result is an increase in homogeneity rather 
than heterogeneity.
　Therefore, the results of this analysis likely support the homogenization hypothesis over the 
selective hypothesis. 
　We next consider the possibilities and problem points brought about by the homogenous 
friendship relations. A useful reference when debating this point is Robert Putnumʼs Social 
Capital Theory, wherein Putnum attempts to treat human relationships as social capital in two 
different patterns known as bonding social capital and bridging social capital.（Putnum 2000）. 
　Putting this theory in terms of the friendship relations of youth discussed throughout looks like 
the following: friendship relations that have a high level of homogeneity and that bring about 
“psychological stability” are a form of bonding social capital; friendship relations that have a high 
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level of heterogeneity, and excel at “teaching social skills” and fulﬁll the “function of a model” are 
a form of bridging social capital. Both of these types of relationships can be said to correspond to 
social capital.
　Using this framework, the friendship relations of Japanese youth do not have sufficient 
Bridging Social Capital. The present situation is such that it seems likely to continue into the 
future, which is problematic and causes concern. Conversely, the fact that the friendship relations 
with high levels of homogeneity continue to increase means that society is blessed with “Bonding 
Social Capital” and these types of positive possibilities should be retained. 
　Therefore, the future challenge is to discover how to maintain the current situation where 
society is blessed by Bonding Social Capital while simultaneously increasing Bridging Social 
Capital. 
8. Result 4: What are the conditioning factors for the friendship relations 
that have a high level of heterogeneity? 
　A multiple regression analysis will examine the conditioning factors for friendship relations 
that have a high level of heterogeneity. 
　First, by investigating what conditions demographic attributes （the number of friends of 
opposite gender）; second, the subjective signiﬁcance and functions as socializer （their diversity 
within friendship relations）. 
8.1.  What factors would condition the demographic attributes of friends?―The 
number of close friends of the opposite gender
　Figure- 7  provides the result of a multiple regression analysis that has set the number of close 
friends as the dependent variable. While controlling the basic attributes, there have been 
independent variables that have been set like items concerning social background related to 
forming friendships and the awareness of the person （their selection of friendship relations）, 
such as number of friends and number of contacts in their address books. 
5）
　Reservations about the fact that this model does not have a lot of explanatory power should be 
retained; however, there have been several characteristic results that have been obtained. In 
2002, the basic attributes of male and unmarried individuals had a higher number of close friends 
of the opposite gender. In 2012, the basic attributes of a father without a higher education and a 
mother with a higher education had a higher number of close friends of the opposite gender. 
Among the other variables, the most inﬂuential for both surveys was the number of friends, which 
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can be considered appropriate. However, in the 2012 survey, there was a significant positive 
correlation for the “number of locations where they got to know friends.”
　Ultimately, there was no consistent signiﬁcant correlation found regarding whether one was 
aware of being selective in their friendship relations. 
8.2. What would condition the “diversity of the subjective significance” of friends?
　Figure-8 shows the result of a multiple regression analysis completed by setting the number of 
items （0～6） of “subjective significance” that was felt toward friends （“close friends”） as the 
dependent variable. The basic attributes were then controlled and the independent variables 
were put in a manner similar to Figure 7. 
　A significant positive correlation was seen for the basic attribute of being female, and “the 
number of locations where they got to know their friends” was the strongest positive correlation 
seen in the 2002 survey. There also was a signiﬁcant positive correlation for this variable seen in 
the 2012 survey, and there was a consistent positive correlation seen for “the number of different 
media that was useful for forming friends” and “the number of friends.” There was also a positive 
correlation in the 2012 survey with the number of entries in the address book. 
Figure-7　 Multiple regression analysis related to number of “close friends of the opposite gender”
（the numerical values are standardized coefﬁcients）
Dependent variable Q20　number of “close friends of the opposite gender”
2002 2012
F 1 　gender （male＝1, female＝0） 0.078 * 0.019
F 1 　age 0.069 -0.019
F 2 　married or unmarried （married＝1, unmarried＝0） -0.091 * -0.018
F15a　　fatherʼs education （graduated college or more＝1, other＝0） -0.018 -0.093 *
F15b　motherʼs education （graduated college or more＝1, other＝0） -0.027 0.102 **
F14　high school clubs （in clubs＝1, not＝0） -0.047 0.038
Q22　h） selecting of friendship relations （situational and selective） -0.008 0.005
Q20　the number of places they got to know their friends （＝diversity） 0.052 0.104 **
Q21　 the number of different media that were useful in forming 
friendships
0.041 -0.029
Q20　total number of friends 0.238 *** 0.139 **
Q14　the number of contacts in their mobile phone address book -0.028 0.002
Adj. R squared 0.061 *** 0.039 ***
N 688 814
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　As expected, no consistent correlation was found with the awareness of whether one is 
selective in their friendship relations. Rather, it can be said that it was characteristic for external 
factors like “the number of places that one got to know their friends” to have a larger impact.
Figure-8　 Multiple regression analysis related to the diversity of the subjective signiﬁcance felt 
towards friends （“close friends”）（the numerical values are standardized coefﬁcients） 
Dependent variable Q20　the diversity of the subjective signiﬁcance felt towards friends （“close friends”）
2002 2012
F 1 　gender （male＝1, female＝0） -0.083 * -0.138 ***
F 1 　age -0.005 -0.034
F 2 　married or unmarried （married＝1, unmarried＝0） 0.031 -0.004
F15a　fatherʼs education （graduated college or more＝1, other＝0） 0.025 0.024
F15b　motherʼs education （graduated college or more＝1, other＝0） 0.029 -0.037
F14　high school clubs （in clubs＝1, not＝0） 0.039 0.025
Q22　h） selecting of friendship relations （situational and selective） -0.017 -0.015
Q20　the number of places they got to know their friends （＝diversity） 0.192 *** 0.143 ***
Q21　 the number of different media that were useful in forming 
friendships
0.066 ※ 0.143 ***
Q20　total number of friends 0.150 ** 0.084 ※
Q14　the number of contacts in their mobile phone address book 0.038 0.149 ***
Adj. R squared 0.077 *** 0.117 ***
N 659 774
8.3. What would condition the “diversity of the functions of friends as socializer”? 
　Figure-9 shows the results of a multiple regression analysis where the dependent variable was 
set as the number of items （0～5）, where “functions as socializer” were fulﬁlled by friends （“close 
friends”）. This analysis utilized the independent variables and controlled basic attributes in the 
same manner as above.
　Almost the same results were seen as when the diversity of “subjective signiﬁcance” was set as 
the dependent variable. There was a consistent positive correlation for having the basic attributes 
of being female, and there was a signiﬁcant positive correlation seen in the 2012 survey for being 
younger. Among the other variables, participation in clubs had a signiﬁcant positive correlation in 
the 2002 survey, but not in the 2012 survey. Conversely, the number of entries in the address 
book had a significant positive correlation in only the 2012 survey. Another item that was 
consistent was that there was no signiﬁcant correlation seen for the awareness of whether one is 
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selective in their friendship relations. 
　There was a positive correlation seen for external items such as “the number of different media 
that was useful for forming friends” and “the number of friends.” Particularly, the strength of the 
impact of “number of locations they got to know their friends” seemed to stand out. 
　The conditioning factors for friendship relations with a high degree of heterogeneity were 
investigated. In general, it became clear that external factors, such as the diversity of the 
locations where people met, played a larger role than internal factors, such as the personʼs 
awareness. 
Figure-9　 Multiple regression analysis related to the diversity of functions as socializer fulﬁlled by 
friends （“close friends”） （the numerical values are standardized coefﬁcients）
Dependent variable Q20　the diversity of functions as socializer fulﬁlled by friends
2002 2012
F 1 　gender （male＝1, female＝0） -0.149 *** -0.176 ***
F 1 　age -0.042 -0.089 *
F 2 　married or unmarried （married＝1, unmarried＝0） 0.060 0.011
F15a　fatherʼs education （graduated college or more＝1, other＝0） -0.048 -0.007
F15b　motherʼs education （graduated college or more＝1, other＝0） 0.031 -0.048
F14　high school clubs （in clubs＝1, not＝0） 0.068 ※ -0.010
Q22　h） selecting of friendship relations （situational and selective） -0.013 0.010
Q20　the number of places they got to know their friends （＝diversity） 0.195 *** 0.118 **
Q21　the number of different media that were useful in forming friendships 0.175 *** 0.109 **
Q20　total number of friends 0.145 ** 0.078 ※
Q14　the number of contacts in their mobile phone address book 0.025 0.092 *
Adj. R squared 0.121 *** 0.092 ***
N 659 774
9. Conclusion: “Homogeneity” that is reproduced and future challenges 
　The following discussion points have been clariﬁed to this point.
9.1. On “homogeneity” that is reproduced
　⑴ There is no correlation between the awareness of the individual “if they have different 
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friendship relations for different situations” and friendship relations with a high degree of 
heterogeneity. Rather, there is a high possibility that such friendship relations are brought about 
by “external factors” such as the diversity of where the friends got to know.
　⑵ In this 10-years interval, the location that Japanese youth have most often utilized to get to 
know their friends has converged almost exclusively to school. There was even a tendency 
toward a decline in the diversity of these locations. 
　⑶ When we consider points ⑴ and ⑵ together, it must be said that there is a high possibility 
that the friendship relations of Japanese youth are decreasing in “heterogeneity” and increasing 
in “homogenizing.” 
9.2. On future challenges 
　⑴ Concerning the criticism that youthʼs friendship relations are homogenous by nature
　This point can be criticized in the following two ways: the ﬁrst being that youthsʼ friendship 
relations are highly homogenous by nature. Developmental psychology posits that the friendship 
relations of youth are different from romantic relationships where the partner is of a different 
gender. These friendship relations are primarily between homogenous people of the same gender 
and roughly the same age that have continued since childhood（Kamise 2000, Sagara 2008）. If 
this is the case, indicating the homogeneity of friendship relations of youth is nothing more than 
determining something obvious. 
　However, this criticism is somewhat mistaken. Using the expressions used in this paper, the 
friendship relations of youth that originally had a high level of homogeneity are further increasing 
this quality through the “transition to a free market with restrictions.” It can be correct to say 
that there is a high possibility that friendship relations with a high level of homogeneity will be 
reproduced in the future. 
　⑵  The important challenge of how to assure the diversity of “the places people meet their 
friends” 
　The second criticism is that highly homogenous friendship relations are not anything negative. 
As was stated, if one looks through the viewpoint of social capital theory, they could make the 
criticism that the friendship relations of Japanese youth today are blessed with bonding social 
capital. 
　In the midst of a society with an unclear future that is increasing in ﬂuidity, solidly protecting 
friendship relations that are the basis for oneʼs self could be considered as a form of adaptive 
behavior in the changing times. This is a possible criticism against assuring diversity. 
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　Nevertheless, there are advocate of diverse friendship relations that have determined that, if a 
society lacks bridging social capital and has an abundance of bonding social capital, it will lead to 
the negative result of increasing exclusion and making it more difficult to expand oneʼs 
perspective （Miyata 2005）. 
　Therefore, it should be an important challenge for the future to determine how to maintain the 
current situation where society is blessed by bonding social capital while simultaneously 
increasing bridging social capital. 
　Based on the results from this study, it seems that a future challenge should be to assure the 
diversity of the locations where people get to know their friends, which is one of the “external 
factors” of friendship relations.
Notes
 1） 　However, with regards to meeting “at schools” in the 2002 survey, there were the following 
categories: 1. At school（in class or seminar etc.）, 2. At school clubs or activity circles. In the 2012 
survey, there were the following categories: 1. At kindergarten, nursery school, and elementary and 
middle schools, 2. At high school, 3. At university （including junior college and technical school）. All of 
the answers that were in these categories were totaled up.
 2） 　When we consider that the target locations of these surveys were urban areas for both the 2002 and 
2012 survey, this point could be considered a strange result. The reason is that, according to the urban 
subculture theory, large urban areas should have quite a few spontaneously formed tight relationships.
（Akaeda 2011, 2013 clariﬁed the situation in Japan on the basis of Fisherʼs theory）. Unfortunately, we 
cannot conduct a deeper investigation of this here, but in the future we should keep in mind a 
comparison with rural areas and investigate if the urban subculture theory is valid. Further 
investigations are necessary for an historical look to see whether “spontaneous close relationships” are 
reduced.
 3） 　However, in the 2002 survey, the percentage of categories that were considered “internet websites” 
was the category “3. by accessing the internet.” In the 2012 survey, “internet websites” were considered 
the aggregate of three categories “1. using blog and SNS,” “2. On the subject of works in video sites,” 
and “3. websites that have other subjects.” Thus, strictly speaking, it is essential to take note of the 
difference in categories.
 4） 　However, very recent surveys have obtained results that suggest a decrease in the level of 
satisfaction. Nevertheless, this survey had different methods （such as sample methods, etc.） from 
those surveys; thus, it is essential to make careful comparisons in the future as well.（Naikaku-fu2014, 
http://www8.cao.go.jp/youth/kenkyu/thinking/h25/pdf/b1.pdf）
 5） 　The variables that were set are basically listed below. Variables related to basic attributes were “F1 
the dummy variable related to gender（male＝1, female＝0）”, “F1 age”, “F2 the dummy variable 
related to being married or unmarried（married＝1, unmarried＝0）”, “F15a the dummy variable 
related to their fatherʼs education（graduated college or more＝1, other＝0）”, “F15b the dummy 
variable related to their motherʼs education（graduated college or more＝1, other＝0）”, “F14the 
156 中央大学社会科学研究所年報 第 22 号
dummy variable related to their membership in high school clubs（were in clubs＝1, were not＝0）”. 
The other variables put in were as follows: “Q22 h having different friends for different occasions
（selecting of friendship relations）”, “Q20 the number of places they got to know their friends （＝
diversity）” “Q21 the number of different media that were useful in forming friendships”, “Q20 total 
number of friends”, “Q14 the number of contacts in their mobile phone address book”.
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